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cover: GIB staff Sheila and Paul wish you all a Merry Christmas!

ocreditorial

Festive Season is a time when families come
together to celebrate tradition and the coming of
a new year. Unfortunately, this time of good cheer
is also a time when thieves take advantage of
holidays and gift giving to make their New Year
fortunes. This issue of Premium Plus looks at ways
for you to avoid and insure against festive theft.
Hopefully, while you are on vacation or visiting
relatives GIB’s Home Combined Policy will help you
keep your peace of mind and your valuables.

As with every issue, this issue highlights policy
briefs, international industry news and career
improvement so that you as policyholders and
insurance professionals can be full of productive
power in the New Year.

Most of all, we would like to wish our readers a MERRY
FESTIVE SEASON and a HAPPY NEW YEAR. A
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03theft

Insuring Against Festive Theft

Festive Season is the perfect time for thieves to have
their way with your things. With homeowners visiting
relatives or travelling, leaving houses unguarded by little
more than a few padlocks, this is the time when burglars
have a field day.

Richard Inambao, Accident and Fire Manager at GIB,
insists that homeowners should take care to take theft
cover for their household goods, especially during the
holiday season. According to Inambao, “Statistically,
most burglaries occur in December and January.”
Household Insurance covers all personal items in a
household from theft, fire and lightning damage. However,
those who are new insurers, as well as clients with
existing policies, should take proper precautions to
prevent theft altogether.

The first step is to have a security alarm installed in your
home. An alarm deters thieves, and ensures an automatic
discount on premiums for homeowners who take
household insurance. If your home is palatial, it may
even be advisable to hire a security guard from a
licensed, reputable firm.

Burglar bars are also a good way to stop thieves in their
tracks. Just remember to close all windows and lock all
doors before leaving for vacation.

Motor Manager Alick Chisenga suggests that vehicle
owners have a lockable gate to avoid vehicle theft and,
if a secure storage space is not available, remove the
audio equipment and battery. “You as the insured should
at all times minimize any exposure to your vehicle,” he
said. He also suggested that each tyre be fitted with
lock nuts. These are special bolts for the wheels that,
as Chisenga maintains, “ensure that only you can remove
your tyres so that you don’t return from vacation to find
your car on blocks!”

Applying for household insurance is a simple process.
Just fill out a form that can be obtained from the Accident
section, at GIB reception or online at www.gib.co.bw.
Make sure that you read your policy to ascertain how
long items are covered while no one is in the home. If
you are travelling for an extended period, generally over
seven days, it is essential that you speak to a GIB agent
to extend coverage on the items for the length of your
holiday.

One advisable step is to carry the items to the house of
a trusted relative or friend. Then, the policy can be
extended to that address. This way you can have a
pleasant holiday, comfortable with the knowledge that,
upon return, everything will be just as you left it. A
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04 branding GIB

When GIB was established a year ago, one of the
company’s first efforts to educate the public about
insurance was through a unique branding campaign.

To give you a bit of insight into that process, Premium
Plus talked to GIB design consultant Paul Melenhorst
about the process of conceptualising GIB and making
it a brand of distinction.

P+: What was the idea behind the logo?

Paul: It was the Life and General logo, so it was modified
from there and adapted to GIB. The colour was
maintained as well to keep a feeling of continuity from
the former L&G Insurance Brokers to General Insurance
Botswana.

As with any logo, it is really a place to launch from in
terms of company recognition, so we changed it and
utilised it to introduce the sort of imagery that runs
through all of GIB's advertising campaigns.

GIB's ads are all integrated so that a similar feel runs
through newspapers, billboards or magazines. The first
year we concentrated on innovations that GIB is making,
where GIB is offering insurance products that no one
else is offering, like the cow for Livestock Insurance, or
the prestigious car for Motor Insurance superimposed
on a bright blue and white background. Also, a lot of
the images are local in flavour, like the rondavel and the
cow. We purposely gave the advertising an outdoor feel
with the photography - everything is shot outside and
lit by sunlight, so it has that feel of Botswana. The bright
sun, rather than staged under studio lighting, makes it
look real.

P+: What was your great challenge creating an identity
for GIB?

Paul: Advertising is only as successful as the product
and the people you are working with. Fortunately, on
both counts, GIB is very good. It is all very well
advertising good products, but if the company isn't
receptive, the campaigns can be compromised. Dealing
with GIB management has been very good because GIB
appreciates the impact that ads can have on business,
which in turn has has given me a lot of scope to be
creative.

It was also a challenge to fine tune GIB's identity for
the local market. We certainly looked at other insurance
promotions elsewhere and most of them were not that
relevant to the market here. In Botswana, advertising is
fledgling, so | was always aware that we had to make
it accessible and relevant to someone walking past a
billboard or reading a paper by keeping it very simple,
very strong.

P+: Why is branding important for a company like GIB?
Paul: Branding defines a company and places it
strategically in the market place for maximum effect.
GIB's advertising campaigns have demonstrated the
power of associating a company with an image, an
emotion, a level of professionalism. In Botswana,
corporate branding is particulalry powerful as advertising
is not that congested and the level of creativity and
design is still rather low. As a result, good advertising
really stands out and can be used to great effect. A
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institutes and
professional
bodies

Membership in a professional body or chartered institute
can improve a person’s understanding of their field and
provide information and networks that can enhance an
insurance professional’s career for self-development
and the development of the wider industry.

The Chartered Institute for Insurance is the largest body
of this type in the world. Based in Great Britain, ClI
offers members links to insurance education and fellow
professionals in over 120 countries around the world.

Cll set up professional standards for the insurance
industry with other organisational and regulatory bodies.
The courses offered by the institute reflect those
standards, ensuring to both employers and clients that
Cll certificate holders are learned in every aspect of
insurance, particularly general insurance and financial
services.

Several senior staff members at GIB are members of
Cll or received professional qualifications from similar
bodies in the region such as the Insurance Institute of
South Africa, the Zambia Institute of Business College
and the Kenya College of Insurance. Here in Botswana,
the Botswana Accountancy College offers courses in
insurance related subjects. Contact them at 395 3062.
For more about Cll, check out their website at
www.cii.co.uk. A
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W 04 GIB's advertising campaign has relied heavily on

product and people associations

bottom from left:

03 GIB Motor Insurance Department suggests fitting
your car with wheel lock nuts.

4 02 Contractors All Risks (CAR) insurance is given to
contractors to insure in the case of damage to a
building, road or other construction project that is
in the construction phase.

05 Several senior staff members at GIB are members
of Cll or have received professional qualifications
from similar bodies in the region.
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In Memory

This quarter GIB, regretfully, lost two very valuable members
of staff. Francistown Branch Manager Mr. Emmanuels Mwelwa
passed on 4th September 2003 while Gaborone Claims Manager
Mr. Liambela Mebelo passed 1st November 2003.

The GIB family would like to express our deepest regrets and
condolences to their surviving spouses, children and extended
families.

A above from left:

Emmanuels Mwelwa, Liambela Mebelo
Promotions
Ramasedi Ramasedi to Acting Branch Manager in Francistown

Costen Mpofu to Assistant Branch Manager in Francistown
Neo Motsomi to Senior Claims Officer in Gaborone

New Appointments

Chris Monageng, Claims Officer, Gaborone
Miriam Moloi, Underwriting Officer, Gaborone

Courses and Seminars

Alick Chisenga, Munich-Re in Johannesburg
Ramasedi Ramasedi, Munich-Re in Johannesburg
Richard Inambao, Seminar in Harare

Contact Eunice Keabetswe for more information about training opportunities for
staff at GIB. A




